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heritage

we are the  
LAW SOCIETY  
OF IRELAND
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Proud of 
tradition –
prepared for 
the future

We are the professional body 
for solicitors. The way we 
communicate reflects our 
values and what we stand 
for. We act with the highest 
possible standards of integrity, 
fairness and independence.  
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The trusted voice  
of a respected  
solicitors’ profession

OUr  
vision

Our vision affirms our purpose and 
serves as a reminder of the clear 
direction that we are taking to meet the 
needs of our members in the changing 
context for the profession – in education, 
regulation and representation. 

Our vision also serves to ensure that 
our role in protecting the interests of the 
public are better understood and that we 
take a more active role in public life.
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OUr  
mission

Why do we exist?

-	 To serve, represent and support  
our members and the public. 

-	 To ensure fair and effective regulation 
of solicitors in the interests of the 
profession and the public.

-	 To provide excellent legal education 
and training.

-	 To raise awareness within members of 
the public of how the profession can 
help to vindicate their rights.

-	 To participate fully in public life so 
that issues of fairness and justice  
are to the fore in public discourse.
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Our values are 
what we stand for 
and what guides 
our behaviour in 
our dealings with 
all stakeholders

OUr  
Values

Of Service
-	 We act to protect and champion the rights of the 

profession, their clients and the public interest.
-	 We provide a responsive, courteous and efficient 

service to our members and the public.
-	 We value and seek feedback and are constantly 

striving to understand and meet the needs of our 
members and the wider public.

Respect
-	 We show respect by listening well to different views 

and perspectives without pre-judgment.
-	 We show respect by giving reasons for our decisions 

after due consultation and consideration.

Ownership
-	 We act to the highest professional standards, 

constantly reviewing our systems and processes to 
ensure that these are fit for purpose.

-	 We are accountable for our work in a transparent 
manner.

-	 We involve a broad representation of our members in 
core activities.

 
Integrity
-	 We act with integrity and fairness and report on our 

activities and decisions in a transparent manner.
-	 We speak clearly, plainly and accurately in our 

communications.

Independence
-	 We act in an independent and fair manner, without 

fear or favour of any section of society or any state 
institution or body.
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2 Tools & Rules
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The design of our master logo is a contemporary 
interpretation of the Law Society Coat of Arms.  
It is made up of two components: the crest and  
the type. These components are always placed  
in a fixed relationship and you should never alter,  
separate or reproduce them in any other way.

OUr  
master
LOGO

KEEP 
IT 
CLEAR

To ensure its integrity and visibility, our master logo 
should be kept clear of competing text, images and 
graphics. It must be surrounded on all sides by adequate 
clear space.

The minimum areas of clear space below are based  
on a measurement equivalent to the height of the  
‘LAW SOCIETY OF IRELAND’ text.

x height
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x height
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We have established a minimum size recommended  
for printing based on the master logo height to ensure 
clarity and legibility at all times. All versions of our 
master marque must never be reproduced below its 
minimum size. 

minimum size:
35mm high 

3
5

m
m

 h
igh

THE 
SMALLEST
SIZE

NO 
ALTERATIONS
PLEASE

It is important that our master logo is used correctly  
and consistently in all applications. If you attempt  
to alter or recreate our master logo in any way, the  
impact and recognition of the Law Society brand  
will be compromised. 

-  Please don’t adjust the colours of the master logo.

-  Please don’t rotate, stretch or distort the logo.

- � Please don’t add supplementary elements to the  
master logo.

- � Please don’t alter the elements, proportions or  
positions of the master logo.

Please note the logos above don't follow the minimum recommended size;  
they serve to illustrate the recommendations on logo use as set out above.
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Two fonts
three Weights

Our designers use two fonts to maintain a consistent 
typographic look throughout all our professionally 
printed Law Society communications.

We use Merkury, with its bold, clean and contemporary 
personality, for headlines and pull quotes.
 
We use Dolly, it’s more restrained and classical 
companion, for body copy. We also use its small caps 
smaller sub-headings that are the same point size as the 
body copy.

Dolly and Merkury are only used by our professional 
design team.

Merkury
Dolly

Merkury LIGHT  
UPPERCASE TITLES / 
Short statements
Merkury Regular
Introductory text /  
pull quotes / tables
Merkury Bold
Table headings
Dolly Roman & Italic
Body copy
Dolly SmallCaps
Small sub-Headings
Dolly Bold 
For limited use only
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In-house
Font

Please use the font Arial for all correspondence that you 
produce in-house. This includes emails, letters, memos,  
faxes, minutes, press releases, reports produced in-house 
(including the title on our cover template), Microsoft 
Excel, Microsoft PowerPoint, etc.) 

Type your correspondence in Arial 11pt, left and right 
justify all text.

Arial Font Family
Fax
Memo
Letter
Email
Press Release
Presentations
Reports

Our
PRIMARY
Colours

Our Identity system consists of two primary colours, 
indigo and ochre. 

Please refer to the Pantone and CMYK versions below for 
print, and the RGB/HTML values for screen (including 
web, PowerPoint presentations and tv advertising). 

Indigo Ochre

Pantone 2766
C100 | M100 | Y6 | K60

R11 | G0 | B57

Pantone 465
C9 | M29 | Y66 | K24

R166 | G127 | B66
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Our primary colour palette is supported by a secondary 
palette of colours. These range from muted tones that 
evoke heritage, to stronger, contemporary colours.

These colours serve to support and complement our two 
primary colours, where necessary and should be used 
judiciously, when required.

Our colours can also help as a reference point when art 
directing and selecting imagery; please refer to page 37.

Our
SECONDARY
Colours
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Proud of  
tradition… 

prepared for 
the future

Pantone 468
C6 | M13 | Y41 | K4
R221 | G203 | B164

Pantone 5803
C12 | M2 | Y24 | K9
R195 | G198 | B168

Pantone 7751
C2 | M7 | Y75 | K17
R202 | G182 | B75	

Pantone 7416
C0 | M72 | Y70 | K0
R229 | G106 | B84

Pantone 5035
C1 | M18 | Y8 | K3
R223 | G194 | B195

Pantone 551
C35 | M3 | Y8 | K7
R163 | G199 | B210

Pantone 5255
C97 | M100 | Y15 | K72
R30 | G26 | B52

Pantone 322
C97 | M9 | Y39 | K34
R0 | G115 | B119
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this  
is our 
Ribbon

Our ribbon is a strong visual unit that can be used to 
add to our brand expression. It always bleeds off the top. 
The ribbon length is up to you. It can be indigo, ochre or 
white, depending on the background.

We have demonstrated some examples of its use in our 
Best Practice section on pages 57-65.

RIBBON + Master LOGO

x height

x h
eight

x height

x h
eight

If you choose to place our master logo on the ribbon,  
the same clearance space rule applies as on page x. 

Always allow space between the  ribbon (from the 
central point at the base) and the master logo based on 
the measurement equivalent to the height of the ‘LAW 
SOCIETY OF IRELAND’ text.

Again, the ribbon length above the master logo is up to 
you, just be considered.

Len
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 as n
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The ribbon can be  
used as a graphic device  
in our communications  
to hold introductory  
text or pull quotes.

30

THE RIBBON 
CAN BE USED TO 
ACCOMMODATE  
PHOTOGRAPHY
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THE RIBBON CAN 
ALSO BE USED  
TO DIVIDE UP A 
PAGE LIKE THIS...

32

…OR LIKE THIS

Just don’t use the ribbon as a decoration. 
Always give it a function; whether you 
use it to hold the master logo, a pull 
quote or even a photograph, always try 
to relate its use to the layout of your 
communications. This will ensure 
that your communications are always 
distinctly recognisable as the Law Society.
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Photographic
style

Ensuring a consistent style and quality of photography 
strengthens the brand across all areas of our  work.  

Our style of photography checklist over the next few  
pages will help you to understand what makes our 
photographic style distinctive. 

35

Reflect our brand 
positioning, our values 
and personality 

When you are choosing or 
commissioning photography, 
our mission, vision and values 
always come into play, to ensure 
that the imagery (a) reflects 
our members in the changing 
context for the profession and  
(b) reflects our more active role  
in public life. 
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Keep it real

Wherever possible, you should 
try to use images of aspirational 
people enjoying being involved. 
Feature a good balance of male/
female of all age groups. 

37

Colour 

Strive for harmonious, sophisticated yet 
muted tones. And are there opportunities 
to feature subtle hints of indigo or ochre?
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Proud of tradition – 
prepared for the future

We are based in a beautiful 
historical environment, 
Blackhall Place. Therefore it is 
necessary to consider a balance 
of location photography in our 
materials, with a complementary 
combination of wide angled and 
close up architectural details to 
create a dynamic visual story. 
Architectural photography, 
combined with strong 
portraiture, will help to capture 
the energy of our working 
environment and the culture 
in which we operate. These all 
help to create a dynamic visual 
story. Please see the juxtaposed 
imagery examples over the 
subsequent pages for reference.
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SOCIAL
MEDIA

The Law Society has created an avatar for use on social 
media, including twitter and LinkedIn. 

An avatar is a simplified graphical representation  
of our master logo set up for use at a small size  
(180 pixels  x 180 pixels) where smaller details of  
the motif would be compromised.

43
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3 best practice
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stationery
(general)

46 47



4948

TP KENNEDY
dIReCTOR Of eduCaTIOn

Education Department 
Blackhall Place
Dublin 7

t +353 1 672 4802 
f +353 1 672 4890
e  tp.kennedy@lawsociety.ie 
w www.lawsociety.ie

stationery
(EDUCATION)

49

Insert your department 
or section only when 
necessary and where 
approval has been obtained 
from management.
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stationery
(Regulation)
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Insert your department 
or section only when 
necessary and where 
approval has been obtained 
from management.
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LetterHead template*

52

All templates have 
been designed with 
consideration for in-house 
printing, whereby there is 
reduced ink coverage and 
no graphics bleed off the 
edge of the page. 

fax template*

53

* There are also templates available for the Education and  Regulation Departments. * There are also templates available for the Education and  Regulation Departments.
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memo template

55

press Release template
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minutes template

57

REPORT template
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Sample covers

59
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Folder cover

61

poster & invite
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EZINE 
Template

63

typographic layout

62
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Powerpoint template

65
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Blackhall Place
Dublin 7

t	 +353 1 672 4800 
f	 +353 1 672 4801 

e 	 general@lawsociety.ie 
w	 www.lawsociety.ie

ANY
QUESTIONS?

If you have any queries or need branded or marketing 
materials of any kind, please contact Lisa Duffy,  
Print and  Design Coordinator, for assistance.

email l.duffy@lawsociety.ie
mobile 087 993 5138




